











FINDING 3

A similar pattern emerges on the question of whether religious or spiritual leaders and communities should actually advocate for
laws and policies to overcome racism. Support is strongest among Democrats, people who are largely spiritual or both religious
and spiritual, and people of color; see Figure 17.
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FINDING 3

Figure 17. (continued) Percent who strongly or somewhat agree with the following statements:

Spiritual leaders and communities advocating for laws and policies to overcome racism.

Political affiliation 54% 57% 65% 79%
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Religiosity and spirituality 57% 61% 65% 74% ‘
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Race and ethnicity 61% 65% 70% 76%
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Base: All respondents, N=2,788; Democrat, N=1,074; Republican, N=658; Independent, N=717; Politically unaffiliated, N=339; Both religious and spiritual, N=1,165;
Largely spiritual, N=531; Largely religious, N=158; Neither religious nor spiritual, N=934; White (non-Hispanic), N=1479; Black (non-Hispanic), N=510; Latino, N=
519; Asian American, N=166. Percentages may not add up to 100 due to rounding.
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Methodology in Briet

This report summarizes findings from a nationally representative survey of 2,788 adult Americans 18 years and older. The survey
was designed by Public Agenda and fielded February 28 to March 3, 2023, by Ipsos. Respondents completed the survey online
in English. The survey has a credibility interval of plus or minus 2.3 percentage points for all respondents. Credibility intervals are
greater for population subgroups. The sample was randomly drawn from Ipsos’s online panel, partner online panel sources, and
“river” sampling. Ipsos calibrates respondent characteristics to be representative of the U.S. population using standard procedures
such as raking-ratio adjustments. The source of these population targets is U.S. Census 2019 American Community Survey data.
Post-hoc weights were made to the population characteristics on gender, age, race and ethnicity, region, and education. Political
affiliation benchmarks are drawn from recent high-quality telephone polls.

In order to develop the survey questions, Public Agenda conducted three demographically diverse online focus groups in
November 2022: one with predominantly Republicans, one with predominantly Democrats, and one with people of a variety of
political affiliations.

When referencing this report, cite Public Agenda. For a complete methodology and topline with full question wording, email
research@publicagenda.org or go to https://www.publicagenda.org/reports/hcg-racial-justice-2023/.
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@) PUBLIC AGENDA

Public Agenda is a national research-to-action organization that digs deep into the key challenges facing our democracy to
uncover insights and solutions. Founded in 1975 by the social scientist and public opinion research pioneer Dan Yankelovich
and former secretary of state Cyrus Vance, we engage with advocates, journalists, policymakers, and the philanthropic
community to ensure public voice is heard in conversations that shape our shared future. Find Public Agenda online at

PublicAgenda.org, on Facebook at facebook.com/PublicAgenda, and on Twitter at @PublicAgenda.

V Fetzer Institute

The Fetzer Institute’s mission is to help build the spiritual foundation for a loving world. Learn more at fetzer.org.

USA
TODAY

Founded in 1982, USA TODAY reflects the pulse of the nation, serving as host of the American conversation by delivering
high-quality, engaging content through unique visual storytelling across all platforms. A media innovator, USA TODAY
reaches nearly 100 million unique visitors each month across digital platforms, with more than 125 million downloads of
their award-winning app. USA TODAY also remains the nation’s number one newspaper and is owned by Gannett Co., Inc.
(NYSE: GCI).
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